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X-PIL Status

• eMC development will now enable 
management of PILs
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X-PIL Status
• PILs currently being converted to XML:

– New products
– In order of companies signing agreement with RNIB
– As per user demand from November

• Converted PILs are checked by DCL

• Companies will be able to ‘authorise XML’
– View standard and large print
– Listen to audio – request Lexicon change
– Braille will be validated at time of production*
– Diagrammatic descriptions can be added (service by RNIB if 

requested and for fee*)
*Details subject to agreement



X-PIL Service from RNIB
• 0800 call centre

– Patients, carers and HC professionals can request Braille, large
print and audio CD. Listen over phone

– System retrieves XML from Datapharm
– Patient supplied as requested

• Quality control performed on output consistent with GMP 
of other components e.g. printed pack insert

• Records kept for audit purposes
– Non subscribing companies – if RNIB has details will pass on if 

not MHRA

*Details subject to agreement



X-PIL Other
• Pack insert copy

– Please don’t include until advised
– Current system will use PL# from pack to i.d. meds

• Pharmacists keen to support project 
– NPA, RPSGB
– Boots, Co-op

• Launch in November to coincide with Ask About 
Medicine Week

*Details subject to agreement



Medicine Guides
Uptake Data and Publication Status

June 2006



Medicine Guides deliver information about individual 
medicines linked to information about treatment 
options and the condition - industry linked to NHS



Google 74% of users

www.nhsdirect.nhs.uk 10% of users

www.medicines.org.uk 9% of users

Other search engines 7% of users

People access Medicine Guides by 
four main routes



Unique Visitors Increasing

New Medicine Guides - Unique visitors
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Total page views increasing

New Medicine Guides Total Page Views
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Publishing Status

Condition Number of Guides Date published

Chronic Lung Disease 68 October 2005

Rheumatoid Arthritis 209 April 2006
(Gout and Osteoarthritis)

Indigestion and Ulcers 55 May 2006

Depression and Anxiety 109 July 2006

*Controlled Drugs 12 August 2006

Cardiovascular and Vascular 438 October 2006

Diabetes 80 November 2006

*Response to Shipman Report

Companies not participating in the Medicine Guides project who wish to have Medicine Guides for their 
products included in the above conditions should contact Louise Healy 

(E-mail: lhealy@medicines.org.uk)



Web Optimisation

Medicine Guides enable users to access reliable and up-to-date information about 
individual medicines and reinforce the central value of eMC to industry



Web Optimisation



Web Optimisation

www.medicines.org.uk is ranked highest for a search with the keyword ‘medicines’.

In a Google search for an individual medicine, by brand or generic name:
- 99% of all Medicine Guides are ranked in the top 10 
- 78% of all Medicine Guides are ranked in the top 5
- 56% of all Medicine Guides are ranked in the top 3
- 28% of all Medicine Guides are ranked 1st



Web Optimisation 

– what this means

The Internet and digital communications are becoming the predominant means of 
disseminating information about medicines.

This includes traditional publishers e.g. BMJ, reference information (eMC and BNF) and 
research (Medline).

Google is the dominant search engine and invests a lot in health related information 
(see new co-op filters)

Most pharma companies have little or no strategic plans for Internet with the resultant 
effect that:

• Brands are being ‘lost’ on the web
• Lost = attacked, redirected, hi-jacked, falsely owned
• Effect is that all the things marketing hold dear (awareness, brand image) are 

being corrupted
E.g. Lipitor, Zoton



Web Optimisation 

– what this means – Medicine Guides

Medicine Guides rapidly achieve a ‘safe harbour’ and the more we publish the more we 
can achieve:
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Web Optimisation 

– what this means – Medicine Guides

Medicine Guides are valued commentary for medicines – backed by NHS and many 
other groups:

You know what you are getting – no surprises, no questionable judgements, no bias

Medicine Guides link through to other information such as PILs (and soon X-PIL)


